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A guest runs over the red carpet to an Airbus A318 Elite jet.
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These days companies might be keeping a close eye on costs and CEO pay, but execs are
increasingly bingeing on corporate travel. Even as the commercial airlines have upgraded first-
and business-class cabins and new premium-class-only carriers have emerged to attract
business fliers, many executives consider private-jet use preferable to commercial flying because
it can be more time-efficient while allowing for a personal touch in business. But as private jets
increasingly clog the skies, airline groups and the Federal Aviation Administration (FAA) are
demanding that they take on more fiscal responsibility in the booming industry.

For every airline aircraft in U.S. skies there are now two corporate aircraft — that's 18,000
planes, up from 1,800 in 1970. Jeff Roberts, group president of CAE, a billion-dollar
aviation simulation and training company, says that the past four years brought a 40%
increase in the deliveries of business aircraft worldwide. The FAA forecasts that at least
9,000 new corporate jets will be delivered over the next decade, adding 10% more annual
flying time compared with 3% for commercial jets. That provides an estimated $227 billion
to corporate jet manufacturers, such as Bombardier, Embraer and Dassault. Roberts adds
that the new very light jet category alone could account for up to 4,000 deliveries over the
next 10 years. (Honda's first foray into the business jet market, the twin-engined advanced
light jet, is expected to roll out in 2010.)

But as executive travelers and manufacturers laud the global corporate jet boom, the FAA, airline
groups and commercial airlines are less enthused. They contend that not only do corporate jets
add to traffic congestion in the airspace, but the six types of taxes that are built into commercial
passengers' ticket prices effectively subsidize the aviation system and facilities used by corporate
jets. By one estimate, various fees and taxes paid by commercial passengers have totaled $104
billion over the past decade. Corporate jets, on the other hand, pay only about 6% in taxes and
fees for flying and for using the federal Air Traffic Control (ATC) system.
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"The airlines pay a disproportionate part of the system," says FAA spokeswoman Laura Brown.
"Business jets are an important part of the general aviation category and under the current
structure [they] don't pay for the financial system." Commercial airlines and their passengers pay
about 95% of the taxes but only account for 73% of the costs of the air traffic system, according
to FAA administrator Marion Blakey. The idea coming before Congress is to overhaul the current
system in favor of satellite GPS technology and aviation-funding strategies that would also
include a new user-fee system to bring the amount that corporate fliers contribute in line with their
use of the ATC and airports. Some in the industry wonder, however, if this kind of corporate
accountability will get off the ground.
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