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ELITE TRAVELER, THE LUXURY LIFESTYLE MAGAZINE OF THE NEW PRIVATE JET SET, RECEIVES FOLIO SILVER OZZIE AWARD 
“Sea Change” Fashion Feature Wins for 

Best Use of Photography in Consumer Feature Article
New York, NY – September 26, 2007 – Elite Traveler (www.elitetraveler.com), the luxury lifestyle magazine distributed aboard private jets in over 90 countries, won the Silver Ozzie Award for Best Use of Photography in a Feature Article for consumer publications with a circulation under 250,000.  “Sea Change,” the winning fashion feature photographed on a luxury yacht, invites the imagination to play at full speed with stunning photography and models sporting haute fashion and jewelry from Harry Winston and Chanel, to Valentino and Escada.  

Elite Traveler’s award was announced onstage at Folio’s annual Eddie and Ozzie Awards gala September 23, 2007 at the Marriott Marquis in New York City.  Folio magazine is dedicated to covering the latest news and information for magazine managers.  The Ozzie Awards are open to all magazines and are given in recognition of excellence in magazine design.  The awards are judged by a panel of more than 100 editors, publishers, creative directors and webmasters from such esteemed publishing houses as Condé Nast, Hearst and Time, considering approximately 3,000 entries submitted by magazine publishers from around the globe.  There are 13 design-specific entry categories for the awards.  

A suggested story line is subtly woven into the four-color seven-page feature spread entitled “Sea Change,” creating an engaging editorial experience for readers.  The models selected for the high-style flirtation, Tyson Ballou and Jessica Hart, add to the sizzle factor.  Ballou’s distinct look, considered one of the hottest in the supermodel world, appears in publications from W and Vogue to L’Uomo, to advertising campaigns for such fashion houses as Moschino, DKNY and Hugo Boss Sport.  Jessica Hart, the new face for the Guess advertising campaign, is about to be featured in Italian Elle and in ‘Hot Girls in New York” in V Magazine.  “Sea Change” appeared in the March/April 2007 issue of Elite Traveler.
The ultimate ‘look book’ of luxury goods, Elite Traveler is one of the most luxurious publications in print, with heavy gloss stock paper bound into an oversize magazine format to showcase editorial content appropriate to its super rich readership.      
“The Super Rich who fly in private jets expect the very best in everything, including magazines.  We’ve asked our readers what they think, and 9 out of 10 tell us that Elite Traveler is of higher quality than other magazines,” says Editor-in-Chief Douglas Gollan.  “We are thrilled to receive recognition of the magazine’s achievement in the publishing world, particularly amongst so many accomplished publications and by such a prestigious panel of top editors and art directors.  I’d like to thank Folio for this distinguished honor. "
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The award is the latest benchmark in the growth of Elite Traveler, which just published its largest issue ever with the July/August Pure Decadence issue with 220 pages.  Other awards to date include Folio Magazine Eddie Award 2005, Award of Editorial Excellence, 2004-2007 APEX Awards for Publication Excellence, Award of Editorial Excellence, 2003-2006 N. American Travel Journalists Association and American Graphic Design Awards.   
# # #

About Elite Traveler

Established in 2001, Elite Traveler is the private jet lifestyle magazine.  Its award-winning format brings to life the latest in travel, fashion and private jet lifestyle for its wealthy readers.  Elite Traveler has worldwide distribution aboard private jets and mega-yachts.  Elite Traveler has a BPA audited circulation with a readership of over 500,000 readers per issue in more than 90 countries; its readers are wealthy and influential, with an average household income of $5.3 million.  www.elitetraveler.com 

