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Asia’s private jet travelers spend $348 million monthly on hotels, 
resorts, dining, shopping and leisure activities while traveling...
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WHY ELITE TRAVELER ASIA NOW ?

Times change. Over 30 years ago Asia’s elite focused their business and social lives on a single city or 
country. Today, they get on their private jets and go. 

Asia today has the fastest growing population of Ultra High Net Worth households, households with 
investible assets of over $30 million, according to the Merrill Lynch Capgemini 2010 World Wealth 
Report. With some 20,000 UHNW households Asia is now even with Europe and second only to North 
America in super-rich families.

On any given weekend, or weekday, these elite travelers are as likely to be out of town hopping around 
the region for business and pleasure, board meetings, retreats, shopping, spas and dining. Private jets 
are their chariot of choice today, with over 5,000 private jet trips per month in the region. Private jets 
enable elite travelers to get where they want, when they want. For today’s elite, the private jet is their 
living room.

Each month they spend $348 million on lifestyle purchases and Elite Traveler Asia will be these VVIPs’ 
guide to the best of Asia’s private jet lifestyle. Please join them for the trip.

Sources: PRINCE & ASSOCIATES, NBAA, AMSTAT, Embraer



“According to this month’s Asian Business Aviation Conference held in Macau, Asian 
private jet travel is set to go through the stratosphere.”
									          - Luxury Insider, June 2010

“200 airports in China are now open to private jets”
- The Wichita Eagle, November 2010

“Going forward, business aviation is likely to become a norm for large corporates and 
HNWIs.”

- Frost & Sullivan Future of Asia Business Aviation Report, 2010

“Annual (private jet) deliveries to the region doubled from 60 in 2005 to 120 in 2008”

- The Straights Times

“Asia today has roughly the same number of Ultra High Net Worth Households (19,600) 
as Europe.”
								         - CapGemini 2010 World Wealth Report

UNHW = Households with investible assets of $30 million or more, excluding primary residences, collectibles, and consumer durables.

“According to the latest Hurun Report, the Chinese equivalent of the Forbes Rich List...
the average fortune of the 1,000 wealthiest people in China grew by 30 percent, to $571 
million, in the past year”

- The International Herald Tribune, November 2009
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“According to published reports, China’s private-jet market is expected to grow by 
a world-leading rate of 15.6 percent from 2009 to 2018.”

-ACN News, June 2010

“A third of the business jets in operation today (in China) has been delivered in the 
past three years”

- Brian Foley Associates, Aviation Consultant

BIGGER THAN YOU THINK

Asia’s private jet fleet is bigger than the 
combined fleets of leading commercial 
airlines Japan Airlines, Korean Air,  Cathay 
Pacific, Air India and Singapore Airlines.

OPERATOR FLEET
Private Jets 694

China Southern 354

Air China 269

All Nippon 175

Japan Airlines 159

Korean Air 130

Cathay Pacific 124

Air India 119

Singapore Airlines 105

Malaysia Airlines 90

Jet Airways 88

Thai International 86

Garuda Indonesia 86

Asiana 68

China Airlines 66

EVA 50

Kingfisher 45

Philippine Airlines 40

Sources: 
Air Fleets, AMSTAT, Embraer
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DEMOGRAPHICS

Median Age 	 43

Male / Female % 	 63/37

Asian Ethnicity %	 73

PROTOTYPE PROJECTION: 

PRINCE & ASSOCIATES, ASIA PRIVATE JET TRAVELER; 

CATHAY PACIFIC FIRST CLASS; 

WALL ST. JOURNAL ASIA

AVERAGE HOUSEHOLD INCOME:  
ASIAN READERSHIP

  Elite Traveler Asia	 $5,600,000

  Cathay Pacific Discovery	 $107,076

  Silver Kris		  $82,140

  Forbes			   $81,000

  Fortune			  $73,632

  Time			   $72,216

  Financial Times		  $69,624

  WSJ Asia		  $65,892

  Newsweek		  $61,080

  Thai Air Sawasdee	 $61,188

  Malaysia Going Places	 $56,748

Sources:  

Prince & Associates for ET; 

Pax 2009 for others

READERSHIP $200,000 + 
IN PERSONAL INCOME

  Elite Traveler Asia	 98%

  Forbes			   32%

  Time			   32%

  WSJ Asia		  30%

  Harvard Business Review	 25%

  Business Traveller	 20%

  Businessweek		  22%

  Int’l Herald Tribune	 16%

“Economic growth drives interest in business jets which cost from US$ 50 million 
to $85 million for standard models.  Asia has been leading the world in economic 
growth for a decade.”
									         - China Business, June 15, 2010

“Last month, China opened up airspace below 13,000 feet in certain areas, making 
obtaining flight approvals similar to the U.S. practice of filing a flight plan and 
leaving”

-Ed Bolen, National Business Aviation Association CEO and president

SOURCES: 

PRINCE & ASSOCIATES FOR ET; 

BE: ASIA 2009 FOR OTHERS

BEYOND FIRST CLASS...

Elite Traveler Asia readers represent the region’s wealthiest consumers:
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“Cash-rich Chinese entrepreneurs have started to buy or rent private jets to travel 

to Europe, Africa and Australia (where they are snapping up property)...the private 

jet market in China...this year it will grow by 30 per cent.”

- The Scotsman, July 2010

US Dollars spent per visit

Private Jet Traveler $69,500

Taiwan $1,378

Singapore $1,088

Thailand $1,076

Indonesia $964

Vietnam $833

Hong Kong $802

China $766

Malaysia $667
Source:  

UNWTO Tourism Barometer Tourism 

Receipts and Arrivals

NOT THE AVERAGE TRAVELER 
Private jet travelers spend approximately 70 
times more than the average traveler in the 
places they visit:
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“The guests will arrive through three chartered flights from Air Mauritius and a 
private jet”

- Rediff Business

4.4 private jets arriving China

4.8 private jets arriving Vietnam

5.5 private jets arriving Indonesia

6.3 private jets arriving Singapore

6.2 private jets arriving Thailand

4.6 private jets arriving Hong Kong

3.8 private jets arriving Malaysia

Bring as much spending as a full 747

Tourism Receipts Generated:

Source:  
UNWTO Tourism Barometer Tourism 

Receipts and Arrivals;
Prince private jet spending survey

Four to six private jets generate as much spending as a full 747



REA
C

H
IN

G
 A

 D
IFFEREN

T A
U

D
IEN

C
E  —

 the
 private jet lifestyle 

“We see significant growth in the Asia-Pacific Region.”

- Jack Pelton, CEO, Cessna Aircraft Company

“Demand from high-wealth buyers has tilted more toward bigger, long-range 
aircraft such as Gulfstream 450 or 550 or Bombardier’s Global Express XRS.”

- McClatchy News Service

SOURCE:  Prince & Associates

A critical segment for your business...

Asia private jet traveler spending:

•	$494,000 annually on hotels, resorts and spas
•	$482,000 annually on jewelry
•	$254,000 annually on cars
•	$223,000 annually on fashion
•	$198,000 annually on timepieces



AW
A

RD
 W

IN
N

IN
G

 ED
ITO

RIA
L

editorial, design & production awards

Ozzie Award, 2007, Folio Magazine
Eddie Award, 2005, Folio Magazine
Winner of 12 HSMAI Adrian Awards for Excellence
Benjamin Franklin Award, 2005 PIA/GATF Premier Print Awards 
Award of Editorial Excellence, 2004-2008 APEX Awards for Publication Excellence
Award of Editorial Excellence, 2003-2006  N. American Travel Journalists Association
Winner, Premier Print Awards, Printing Industries of America
Bronze Award, Gold Ink Awards, Production Executives Hall of Fame
Award Winner, American Graphic Design Awards

A TRAck RECORD OF EXCELLENce - Award-Winning Editorial

Elite Traveler’s unique editorial is specifically targeted to the private jet lifestyle, from its oversize format and 
high-quality glossy paper to the beautiful fashion shoots and pictorials of the best suites and villas in the world.  
Industry experts agree, as Elite Traveler has won over a dozen awards for excellence in editorial and design.  

Articles provide detailed information readers can’t find anywhere else, such as the names of the best 
therapists at top spas, and direct phone numbers for luxury boutiques.  With the most knowledgeable 
editors who understand the private jet lifestyle, Elite Traveler Asia will be an indispensable guide for the 
ultra-wealthy to find the best in luxury products and services. Witness how readers rate Elite Traveler:

	 •	 86% believe Elite Traveler is a good showcase for luxury products
	 •	 88% like Elite Traveler’s design and format
	 •	 91% consider Elite Traveler higher quality than other magazines
	 •	 89% find content in Elite Traveler they don’t find in other magazines

“(Asians) want the top of the line product, whether it’s a bag or a watch or a 
business jet.”
									         - Roger Sperry, Gulfstream

“China is...opening its airspace to private aviation. Already flight approvals that 
once took seven days have been reduced to hours. 

- Trading Markets, November 2010



clockwise FRoM leFt: 18K white gold, rose-cut diamond and moonstone earrings, $45,840, Nam Cho; 18K white gold pendant earrings with round and rose cut white diamonds, 

$31,500, Jacob & Co.; 18K white gold and diamond Estate oval earrings, $8,700, Judith Ripka; 18K and white diamond briolette earrings, price available upon request, Graff; 18K 

white gold and diamond earrings, $104,000, Gilan. 

All fAbric for this story provided by creAtion bAumAnn.
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accessories
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1 Grey satin open-toe pump with crystal bow embroidery, $665, Oscar de la Renta. Contact: Jennie Wrenn at Capitol in Charlotte, North Carolina, (704) 366-0388; 

www.oscardelarenta.com. 2 Wool crepe evening pouch with embroidery, $7,500, Dior. Contact: Denis Velkovich at Dior in New York, (212) 931-2950; www.dior.com. 

3 Grey satin beaded evening bag with chain strap, $900, Alberta Ferretti. Contact: Audrey Kim at Alberta Ferretti in West Hollywood, Calif., (310) 652-9000; 

www.albertaferretti.com. 4 Garavani bird frame clutch, $4,170, Valentino. Contact: Michelle Pagoto at Bergdorf Goodman in New York, (212) 753-7300; 

www.valentino.com. 5 Diamond crystal beaded frame bag with silver byzantine chain, $3,475, Marchesa. Contact: John Martin at  Neiman Marcus in Beverly Hills, 

(310) 550-5900; www.marchesa.com. 6 Crystal, enamel and resin brooch, $2,125, Chanel. Contact: Amy Miller at Chanel in New York, (212) 355-5050; www.chanel.com.

glossing over Even after dark,  jeweled accessories stand out.  
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HIGH LIFE

30  News & Previews 
The latest updates in luxury travel, services and style, plus Glitterati 

on the Go, Hotel Wire, On the Move and this holiday season’s most 

coveted gifts for everyone on your list.

42  elite Access                  by DreW TaylOr  

your guide to the season’s most exclusive events around the 

world, from a snow polo championship to an international  

gourmet festival.

46  FlAsh 

elite Traveler is on the scene in New york, Paris and london, and 

at The Quail, a Motorsports Gathering in Pebble beach, Calif.

HIGH STYLE

56  wAtch treNds           by JessiCa MiCHaulT 

This season, watchmakers are proving there’s no better way  

to celebrate an important event than with a commemorative 

timepiece. 

60  limited time                  by elizabeTH lilly DOerr 

Two of haute horlogerie’s top names have released ultra-feminine, 

limited-edition timepieces that are strictly for the ladies. 

62  ruNwAy rePort          by JessiCa MiCHaulT 

Women everywhere will be lusting after camel coats and opulent 

gold underpinnings this season, while men’s outerwear goes 

glossy in innovative fabrics and finishes. 

Diamond brooch by Paul Flato, price available upon request, siegelson. (Contact: ryan Karolak at siegelson in New york, (212) 832-2666; www.siegelson.com).

                             PhotogrAPhy by dAvid lewis tAylor
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ELITE TRAVELER LUXURY Testimonials

“We sold two of the Orange Sapphire and Diamond chronograph watches you featured, at $40,000 a 
piece, and had so many people as for more information about the Harry Winston watches.”

Harry Winston Timepiece Division

“...the first indication we had of your strong readership appeal to watch purchasers was the resulting 
sale of our Limited Edition Jolly Roger Buckingham which retails for $48,000. Our second indication 
was based off the first advertisement we ran in the July/August issue which featured our Limited Edi-
tion Admiral’s Cup Tides 44 Regata, retail $22,000. To date we have sold several peices that we attribute 
directly to Elite Traveler. In addition, we have had a number of other serious enquiries based on the ad 
we placed with you.”

Corum

“Elite Traveler’s prospect list contributed a significant boost to our total sales figures.”
Escada

”From your January/February issue we have sold at least two of our Hourstriker - Sonnerie en Passant 
watches which retail for $86,000 each.”

Ulysse Nardin

TESTIM
O
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“Now, they want to be whisked to their beachfront villas on private jets.”

- James McBride, President YTL Hotels (Singapore)
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TireT

Though the French word tiret means “dash” (as in the punctuation), 

watchmaker Tiret is primarily concerned with the exclamation marks of 

haute horology—diamonds. 

 The New York-based company was founded by jeweler Daniel Lazar. 

With a career that spanned 20 years, Lazar was wellknown for his work 

with jewels and gems before launching the label in 2004. Tiret has 

catered to the celebrity scene since its inception, thanks in great part 

to its other founding partner: The appropriately named Damon Dash, a 

hip hop mogul whose other interests include the co-founding of urban 

clothing company Rocawear (now owned by Jay-Z), film production com-

panies and even a Scottish vodka brand. Tiret’s most expressive element 

is without a doubt the Second Chance case: A precious metal oval span-

ning the length of the wrist, often tracking time in more than one time 

zone—perfect for jet-setting. Coming in a close second for uniqueness 

is the unusual material that the Second Chance dials are usually made 

of, often rare organic matter. Tiret only makes 25 pieces of any specific 

design, and each model boasts a variation of colors, materials and dia-

mond settings. Some of these are set with very exclusive stones such 

as naturally colored diamonds; the company only produces a few pieces 

like this each year.

 The timepiece shown below originates in the Second Chance line and 

is housed in a two-tone stainless steel and 18K rose gold case. Tiret only 

produced three of these models; two have been sold and one remains 

available from Avakian in Beverly Hills for a price of $41,000. It features 

a “Diamond Splash” dial—high quality diamonds form a splashed rain-

drop shape, set against an oval mother-of-pearl dial. The Swiss automatic 

movement’s functions are graphically and organically displayed on the 

striking dial using two sets of hands: Two chronographs for stopwatch 

precision, two time zones and two date displays. This Second Chance 

model boasts a total diamond weight of 7.75 carats. Tiret produces just 

under 200 timepieces per year. 

Contact: Sonya Goldberg, (212) 921-8848; 

inquiries@tiretnewyork.com; www.tiretnewyork.com

Mechanically sophisticated watches for women are not always a bou-

tique brand’s highest priority. These two companies, however, specialize 

in manufacturing technically impressive timepieces that shimmer with 

a girl’s best friend.                                    BY ELIZABETh LILLY DoERR

Limited for the Ladies

SECoND ChANCE /
TIRET

DeLAneAu

Capricious is not quite the word to describe this brand, its head designer, 

or its watches. Beautiful doesn’t do them justice, either. Breathtaking 

is actually far closer to the truth. Since joining the watch and jewel-

ry brand DeLaneau in 1997 (the company has been in existence since 

1949), CEo Cristina Thévenaz has surprised the horological world year 

after year with her decidedly feminine, yet positively unique, designs. 

Named creative director in 2002, her focus has remained on femininity 

and workmanship. 

 Thévenaz defines the brand as “timeless, but with a style, a flair.” 

Trying on a signature DeLaneau piece brings out the desire for time-

less elegance and classic femininity in any woman. Thévenaz, long 

before the rest of the industry, completely understood that the modern 

woman knows what she wants, is willing to research it and no longer 

fears technology. 

 “our interest in the [mechanical] movement only reflects what DeLa-

neau has always tried to do: Create sophisticated timepieces for wom-

en,” Thévenaz explains. The rectangular Dôme invisible Damier model 

is part of DeLaneau’s Dôme collection. Each timepiece in this line is a 

so-called pièce unique—a timepiece like no other. The piece above is 

encased in 18K white gold embellished with 98 baguette-cut blue sap-

phires (just over 15 carats) and 182 diamonds (approximately 4.67 car-

ats). Its incredible dial, with surreptitious digital time-keeping, boasts 

even more invisibly-set firepower: 140 baguette-cut diamonds and 45 

princess-cut blue sapphires (approximately 9.46 carats). The digital time 

display involves a complicated mechanical process: The hours and min-

utes “jump” forward with each progressive digit, propelled by an auto-

matic movement based on Frédéric Piguet Caliber 1150. Thévenaz calls 

her movement Caliber 1608, symbolizing the number of jumps per day. 

This process requires 218 individual components and a total of 61 move-

ment bearing jewels, 32 alone in DeLaneau’s exclusive module. Technology 

can indeed be elegant—with Thévenaz at the company’s helm, the two go 

hand in hand. The Rectangular Dôme Invisible Damier retails for about 

$380,598.

Contact: Brigitte Morina, 41-22-3188040; 

bmorina@delaneauwatch.com; www.delaneau.com

RECTANGULAR DÔME 
INVISIBLE DAMIER /

DELANEAU

p060_LimitedTime.indd   60 10/26/10   7:12:37 PM

opposite page: Crocodile nubuck jacket with Russian sable and silk lining, $100,000, stefano Ricci. this page: antique flask in silver plate and brown leather, $725, Lynn Feld antiques; 

small grey marble book, $150, and medium black marble book, $225, both by Kelly Wearstler; Meisterstück solitaire Doue Dimension Classique ballpoint pen, $630, Montblanc; 18K 

yellow gold cufflinks with black diamonds, $10,000, Christopher Designs; 18K white gold and diamond solaris cufflinks, $5,500, Kwiat; 18K gold Maltese Cross cufflinks with blue 

sapphire, $3,200, temple st. Clair; pink and white diamond cufflinks set in platinum, price available upon request, aaron Basha; pocket watch with ivory enamel, $25,000, Jaquet Droz; 

black mother of pearl fountain pen, $1,900, s.t. Dupont; square hematite cufflinks with ruby inset, $2,400, Deakin & Francis. 

p104-118_GiftsOfSeason 4.indd   115 10/27/10   10:34:14 PM

“China’s new super-rich have developed a penchant for flying in their own newly-
bought helicopters and small airplanes - thereby avoiding the chronic delays and 
terrible service on commercial airlines, while gaining an impressive status symbol.”

- Financial Times, November 2010
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Wolgan Valley | Australia

WOLGAN VALLEY RESORT & SPA
WOLGAN SUITE

Square Footage | 1,345

Why We Love It | Modeled after a traditional 

rural Australian homestead, the Wolgan Suite 

is a self-contained lodge set away from the 

main resort. Situated among a beautifully 

landscaped garden with a courtyard veranda 

and temperature-controlled swimming pool, 

guests can revel in the truly secluded setting. 

Rate | From $4,111

Contact | General Manager Joost Heymeijer, 

612-635-01800; 

joost.heymeijer@emirates.com; 

www.emirateshotelsresorts.com/wolgan-valley

Phuket | Thailand

ANDARA RESORT & 
VILLAS PHUKET 

POOL SUITE PENTHOUSE

Square Footage | 9,000

Why We Love It | Encompassing an entire 

fl oor of the hotel to offer complete privacy, 

this four-bedroom suite’s kitchen opens onto 

an extensive terrace with a private rooftop 

pool that affords unobstructed views of the 

Andaman Sea. This accommodation has 

raised the luxury bar high in Phuket.

Rate | From $2,000

Contact | General Manager Andrew Whitaker, 

66-76-338-777; andrew@andaraphuket.com; 

www.andaraphuket.com

Bora Bora | French Polynesia

LE MÉRIDIEN BORA BORA 
POOL BEACH VILLA

Square Footage | 2,229

Why We Love It | Relax in this brand new 

villa, which has an 8- by 16-foot private 

infi nity swimming pool with fantastic views 

of Bora Bora’s famed Mount Otemanu and 

emerald lagoons. Guests also have direct 

access to the interior lagoon for snorkeling 

or swimming in the serene Turtle Sanctuary.

Rate | From $1,894

Contact | General Manager Denis Le Nohaic, 

689-60-51-12; 

denis.lenohaic@lemeridien-borabora.com; 

www.borabora.lemeridien.com

POOL SUITE PENTHOUSE / ANDARA RESORT & VILLAS PHUKET

POOL BEACH VILLA / LE MÉRIDIEN BORA BORA

WOLGAN SUITE / WOLGAN VALLEY RESORT & SPA

101 TOP SUITES   ASIA & PACIFIC

p092-098_101TopSuitesASIA-PACIFIC.indd   98 6/24/10   9:34:00 PM

ELITE TRAVELER Private Aviation Testimonials

“We distribute Elite Traveler in all our locations including Boston, Teterboro, Dallas, Palm Beach, St. 
Louis, London, Moscow, Zurich, Geneva, Dubai, Jeddah, Riyadh and Singapore.  The response is amaz-
ing.  Our customers love Elite Traveler.  We also advertise in Elite Traveler because we know it reaches 
the person in the back of the plane.”

Michael Arnone, Jet Aviation

“Elite Traveler speaks to the lifestyle of these clients, and I know they read it.  I’ve seen them with copies 
of it”

Edese Doret, private jet designer, 
designer of the first private Airbus A380

“Our clients love Elite Traveler.  We put it on all the private jets we serve at Narita, Haneda, Osaka and 
Kansai airports.”

David Teruchi, Japan Air Centers

“Elite Traveler is a high quality magazine. I see it on Boeing Business Jets around the World.”
Steven Hill, President, Boeing Business Jets
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Elite Traveler ASIA edition DISTRIBUTION

COUNTRY TOTAL %

Singapore 1280 12.80%

China 1190 11.90%

Hong Kong 1125 11.25%

Australia 985 9.85%

India 825 8.25%

Malaysia 770 7.70%

Thailand 655 6.55%

Japan 635 6.35%

Philippines 455 4.55%

South Korea 380 3.80%

Vietnam 305 3.05%

Indonesia 295 2.95%

New Zealand 195 1.95%

Taiwan 150 1.50%

French Polynesia 125 1.25%

Maldives 100 1.00%

Seychelles 100 1.00%

Pakistan 75 0.75%

Macau 70 0.70%

Fiji 65 0.65%

Armenia 50 0.50%

Mauritius 50 0.50%

Brunei 25 0.25%

Guam 25 0.25%

Kyrgyzstan 25 0.25%

Myanmar 25 0.25%

Bangladesh 5 0.05%

Cambodia 5 0.05%

Laos 5 0.05%

Sri Lanka 5 0.05%

10,000 100.00%



•	 A new magazine from Elite Traveler, the private jet lifestyle magazine
	
•	 Fashion | Watches | Jewelry | Shopping | Jets | Travel | Yachts | Cars | Spas
		
•	 Distributed via private jets throughout Asia/Pacific:

Tokyo | Osaka | Bangkok | Phuket | Jakarta | Bali | Kuala Lumpur | Seoul | Singapore
Shanghai | Beijing | Guangzhou | Macau | Hong Kong | Mumbai | Delhi | Hyderabad 

Sydney | Melbourne | Cairns | Brisbane | Perth | Auckland 
	
•	 Projected readership of 40,000 UHNW readers per issue (10,000 copies)
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PUBLICATION OVERVIEW

Publishing Schedule

FOR MORE INFORMATION AND TO 
RESERVE SPACE, PLEASE CONTACT:

International: 	

James Lister, Group Publishing Director

44 (0) 207 406 6581

james.lister@elitetraveler.com

“It’s an exciting market here in Hong Kong, China and Asia for business aviation, 
and we’ve made great progress over the past several years.”

-Sir Michael Kadoorie, Chairman, Peninsula Hotels

Space Close Deadline Materials Deadline

SPRING (March) January 1 February 1

SUMMER (June) April 1 May 1

FALL (September) July 1 August 1

WINTER (December) October 1 November 1



Rate Card per issue:
	

Includes:

• 	 Ad reproduced and inserted into the ELITE TRAVELER ASIA Digital Issue featured on 
	 Elitetraveler.com 

•	 Full page listing in Elite Connections section of Elitetraveler.com, including copy, logo, 
	 and link to website

• 	 Luxury Spotlight feature on Elitetraveler.com, including copy and up to 4 images
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KD&E Inc.
129 West 27th St. 11 floor
New York, NY 10001
212.686.0006
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WHOLESALE NATIONAL ADVERTISING:

Elite Superyachts (  )
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Crossover shirt with tie waist, $309, 

A.F. Vandevorst; cotton trousers, 

$1,175, Emilio Pucci; 18K white gold, 

white diamond and ruby Clematis 

earrings, $56,000, Stefan Hafner. On 

left: 18K rose gold, amethyst and 

diamond bracelet with signature leaf 

motif toggle, $12,495, Carelle. On right: 

18K yellow gold, orange citrine and 

diamond bracelet, $4,655, 18K yellow 

gold and marquise-shaped amethyst 

ring, $1,350, and 18K yellow gold, 

green tourmaline and pavé diamond 

cocktail ring with signature leaf prongs, 

$19,500, all by Carelle. 

p052-057fashion_R.indd   56 12/18/09   3:45:24 PM
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Spread £10,900
€16,350 
$21,800

Full Page £6,900
€10,350
$13,800

1/2 Page       £4,100
€6,150
$8,200

Outside Back Cover £10,300
€15,450	
$20,600

Inside front cover £9,800
€14,700
$19,600

Opposite Contents £8,700
€13,050 
$17,500

“The typical (Hurun Report) ‘rich lister’ is a 50-year-old, self-made man...his 
wealth is growing faster. He enjoys leisure travel.”

- The International Herald Tribune, November 2009


